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Instructions: 1) All Questions are compulsory.

                     2) Figures to the right indicate full marks.  

                     3) Assume suitable additional data if required.

	Q.No.1.
	Answer any five of the following: 
	5 x 3 = 15

	         a)
	Distinguish between Publicity and Advertising.
	

	         b)
	With the help of a diagram, explain the organisation for advertising department by Product.
	

	         c)
	Write a short note on advertising plan.
	

	         d)
	Explain the term visualisation.
	

	         e)
	List any three essentials of a good product name.
	

	         f)
	List 3 merits and 3 demerits of newspaper as advertising media.
	

	
	
	

	Q.No.2.
	Answer any three of the following: 
	3 x 4 = 12

	         a)
	Define Advertising. Explain the role of advertising to the salesman.
	

	         b)
	Explain any 4 limitations of Advertising.
	

	         c)
	List and explain any 4 outstanding attributes of advertising.
	

	d)
	Explain the Audience advertising coverage.
	

	e)
	Distinguish between sales promotion and advertising.
	

	
	
	

	Q.No.3.
	Answer any three of the following:
	3 x 4 = 12

	         a)
	Explain any 4 psychological determinants of consumer behavior.
	

	         b)
	Discuss any 4 product emotional buying motives.
	

	         c)
	Mention and explain the functions of any 2 personnels working in the client relations department of advertising agency.
	

	d)
	Explain the relationship between Advertising agency and the Clients.
	

	e)
	What is agency turnover? What are the causes for agency turnover?
	

	
	
	

	Q.No.4.
	Answer any three of the following:
	3 x 4 = 12

	         a)
	Explain the affordability method of establishing advertising appropriations. List any 2 merits and 2 demerits of this method.
	

	         b)
	Discuss the advertising budget procedure.
	

	         c)
	What is Marketing plan? What are the effects of marketing plan on advertising?
	

	d)
	Highlight the importance of Illustrations.
	

	e)
	Explain the following types of advertising copy:
	

	
	(i) Suggestive copy                   (ii) Expository copy.
	

	
	
	

	Q.No.5.
	Answer any three of the following:
	3 x 4 = 12

	         a)
	List and explain any 4 objectives of a good advertising copy.
	

	         b)
	State and explain any 4 functions of a good package.
	

	         c)
	Explain any 4 types of printing processes.
	

	d)
	Discuss the role of advertising artist.
	

	e)
	What is a layout? Explain the various types of layout.
	


                                                                                                                  ………2/-

                                                                -2-

	Q.No.6.
	Answer any three of the following:
	3 x 4 = 12

	         a)
	Explain any 4 tools of public relations.
	

	         b)
	Write short note on:
	

	
	i)Window display   ii) Counter display.
	

	         c)
	Discuss about the merits of film advertising.
	

	d)
	What is public relations? Discuss the contributions of advertising towards public relations.
	

	e)
	Highlight advantages of electronic media for advertising.
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